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Executive Summary

* This report describes the results of a visitor study at Yellowstone
National Park conducted the week of July 12-18. 1987 UQuesuonnaires
were given to 2716 visitors and 846 were returned, a 3 1% response rate.

* The report is in two volumes. Volume | provides a statistical profile of
the people who visited Yellowstone, Volume 2 has their general
comments about the park (a summary is included in Volume | ).

* Visitors were most likely to be in family groups of two to four people.
Most visitors were making their [irst visit Lo Yellowstone. Uver one-
third of US. visitors came from the states of California, Utah, Montana,
Washington and Colorado.

* Visitors commonly stayed two days, although 34% staved longer.
Walking for pleasure, visiting the Visitor Center or museums. and
shopping were the most common activities.

* The sites that received the greatest proportion of all visitors were Old
Faithful and Canyon.

» The average per capita expenditure during the visit was approximately
$ 51.00. Each visitor group had an average expenditure of $ 88 00 for
lodging, § 43.00 for travel, § 54.00 for food and § 40.00 for ‘other  items.

-hVisitors staying overnight in the Yellowstone area preferred a cabin or
otel.

* Most Yellowstone visitors selected their entrance and departure routes
%rlor to leaving home. Many Yellowstone visitors travelled from and to
yoming on their arrival or departure days. Codv, West Yellowstone or
Jackson were most often their arrival day origin or departure dav
destination.

e Visitors rated information and direction signs as the most important
service and boating facilities as the least important service, The highest
quality rating was for information and direction signs, and for park
information. Driving conditions received the lowest quality rating,

* Besides saying that they enjoyed their visit, visitors commented about
the park's exceptional beauty, their desire to return, the need for hetter
information distribution, good wildlife viewing, and poor road conditions.
Many additional comments about their visit were made.
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INTRODUCTION

This report describes the results of a visitor mapping study
undertaken at Yellowstone National Park (referred to as Yellowstone |
during the week of July 12-18, 1987 by the Cooperative Park Studies Unit at
the University of Idaho, as a part of its Visitor Services Project. A list ol
Visitor Services Project publications is included on the inside hack cover of
this report,

After this [ntroduction, the Methods are presented. along with the
limitations to the study. The Results follow, including a summary of visitor

comments. Next, a Menu for Further Analysis is provided to help managers

in requesting additional analyses. Finally, Appendix A contains the
questionnaire used. Volume 2 of this report contains comments made by
visitors who returned the questionnaires.

Many of the graphs in this report are like the example on the

following page. The large numbers refer to explanations below the graph.
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METHODS

General strategy

Questionnaires were disiributed (0 a sample of rangomiy selected
visitors entering Yellowsione during July 12-18, 1987, Visnors compieted
the questionnaire during their trip and then returned it by mail. Returned

questionnaires were analyzed and this report developed.

Questionnaire design

The questionnaire asked visitors to record where thev went, what
they did and how much money they spent both inside and outside the park
over a three day period |see Appendix A for a copy of the guestionnaire!.
The questionnaire followed the standard format used in previous Visitor
Services Project studies. Visitors expressed their opinions on the importance
and quality of park facilities and visitor services. They were also asked 1o
supply additional information on their travel plans and accommodations

used. Space was provided for respondents comments,

Sampling

Visitors were contacted at the five entrances to Yellowstone, Sampling
consisted of surveying visitors at each gate, the number depending upon
each gate s operational hours and its proportion of the park s total tratfic
The projected sample size was based upon 1986 visitation data [or this

particular week of the season.



Sampling (continued!

A total of 2716 questionnaires were distributed. To ensure a random
and unbiased sample, at each entrance visitor groups were approached
according o an interval based upon the proportion of total park tralfic it

received,

Questionnaire administration

At the entrance gates, NPS stall used hand counters to record the
number of vehicles entering the park. At the appropriate interval (he iWPS
employees would approach the occupants of the selecied vehicle. Visior
groups were greeted, briefly introduced to the purpose of the study, and
asked to participate. If they consented, further instructions were given, One

adult member was asked to complete the questionnnaire for the group.

Data analysis

A cut-off date was established for incoming questionnaires
approximately ten weeks after they were distributed. Questionnaires that
arrived within this period were coded and entered into a computer. Then a
comparison was made between the actual visitation figures for the park and
the proportion of questionnaires returned from each entrance’s visitors.
Table | shows weighting of the sample was not required because the
variation was slight, and those entrances where differences did occur were
entrances with lower visitation. Frequency distributions and cross-
tabulations were calculated using a standard statistical software package.

Respondents comments were summarized.



Data analysis (continued)

Table 1: Yellowstone visitation by entry, July 12-18, 1987
Comparison of sample data versus actual visitation data

Park Number of visitor Proportion (%) of total Percent
Entry groups that entered week's visitation variauon
Actual* Sample Actual  Sample %)
North 7245 128 1S 15 [
West 16681 280 34 33 |
South 13704 236 28 28 ¢ ]
East 8970 103 18 12 f
Northeast 2459 98 5 12 7
Totals 49059 845 100 100

* Note: The “actual’ number of visitor groups that entered the park via
the five entrances during Sunday, July 12 - Saturday, July 18, 1987, was
determined from the Yellowstone National Park recording sheets "Travel
staustics by entrance station” -YELL-303 (Rev. 6/85). Figures consist of
counts for automobiles, R.V.'s, concessionaire and non-concessionaire buses,
and visitor groups entering on foot and by other means (ie. bicycle). Non-
recreation visitor entries were not included. An additional amount
(calculated using a park defined multiplier of 1.2 times the week's total non-
recreational entries) was subtracted from the total number of all recreational
visitor groups in order to account for other park employees and business
related entries. The "sample” number of visitor groups includes only those
groups that returned the questionnaire.

Sample size, missing data and reporting errors

In this study, information was collected on visitor groups, and on
individual group members. Therefore, the sample size ('N'), varies from
figure to figure. For example, Figure | shows information on 839 visitor
groups, while Figure 3 shows information on 2,585 individuals. A note

above each figure s graph specifies this infor mation.
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Sample size, missing data and reporting errors (continued)

Occasionally, a respondent may not have answered all ol the guestions
in the questionnaire, or may have answered some incorrectly. Unanswered
questions create missing data and cause the number in the sample Lo vary
from figure Lo figure. For example, although 845 questionnaires were
returned, Figure | only shows data for 839 respondents.

Questions answered incorrectly due to carelessness, misunderstanding
directions, and so forth, turn up in the data as reporting errors. These create
small data inconsistencies. For example, it is possible that some of the
visitors’ activities occurred outside of the park - they may not have

understood to report only those activities done within the park.

Limitations

Like all surveys, this study has limitations which should be taken into
account when interpreting the results,

1. All visitors were asked to record sites visited and activities,
however, it is not possible to know whether their responses reflect actual
behavior. This disadvantage is applicable to all such studies and is reduced
by having visitors fill out the questionnaire as they visit the park.

2. The data reflect the use patterns of visitors during the designated
study period of July 12-18, 1987. The results do not apply to visitors using
the park during different times of the year.

3. Data are not collected on non-respondents. Thus, it 1s not known if

the visitors who returned their questionnaires differ from those who did not.




RESULTS

A. Visitors contacted

Three thousand and twenty-nine visitor groups were contacted, and
2716 agreed to participate. Thus, the acceptance rate was 90%. Light
hundred and forty-five of the visitor groups completed and returned their
questionnaires, a 31% response rate, This study s acceptance rate (90%) is
lower than the average acceptance rate (97%) and its response rate (31%)1s

below the average response rate of all Previous visitor mapping studies
(42%).

B. Visitor characteristics

Figure 1 shows the group sizes, which ranged from one to 78 people.
The most common group size was two people. Three-quarters of the visitors
came in [amily groups, as shown in Figure 2.

Figure 3 shows a wide range of age groups; the most common were
children and middle-aged adults. For 48% of the visitors, this was their first
visit to Yellowstone, although Figure 4 shows a significant amount (18%) of
returnees who have visited the park five times or more.

Visitors came from many different locations within the United States
and outside of the country. Map | shows that 42% of U.S. visitors originated
from the western states of California, Utah, Montana, Colorado, Washington,
Idaho and Wyoming. Eight percent of all visitors were from [oreign

countries (see Map 2 and Table 2), most commonly Canada, Germany and

Switzerland.



B. Visitor characteristics (continued)

N=838 visitor groups,
percentages do not equal 100 due to rounding
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Figure 1: Visitor group sizes
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B. Visitor characteristics (continued)

N=2563 Inaviduals

percentages ao not 2qual 100 due to rounding
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Figure 3: Visitor ages
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B. Visitor characteristics (continued)

N = 2330 individuals

Map 1: Proportion of visitors from each state
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B. Visitor characteristics (continued)

LI =None

L= 1%t 6%
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Map 2: Proportion of foreign visitors by country
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B. Visitor characteristics (continued)

Table 2: Proportion of visitors from foreign
countirics

N=193 individuals from foreign countries;
percentages do not equal 100 due to rounding

Country Number of % of foreign
individuals visitors

North America 47
Canada 9]

South America 2
Argentina
Chile

—N

Europe 45
Austria

Denmark
England
Germany
[reland
Netherlands
Poland
Sweden
Switzerland 2

r o—
S0 Loslua — o N St

Australia

Asia 3
apan
ingapore

NN N




C. Visitor use of time

Figure 5 shows that 29% of visitors staved in the Yellowstone area for

two days. Nineteen percent of visitors staved for four or more days.

N=B824 wisitor groups;
percentages do not equal 100 due Lo rounding

Less than | day 10%
| day 21%
3 days 20%
4+ days 19%

(=]

30 100 150 200 250
Number of respondents

Figure 5: Number of days visitors spent at Yellowstone
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D. Visitor activities

Figure 6 shows the proportion of visitors who participated in each
activity during their visit. The activities pursued by the majority of visitors
included pleasure walking (74%), visiting museums or the visitor center
(72%), shopping (70%) and picnicking (41%). Less common activities were
horseback riding, bicycling, swimming and boating. Some of the other"
activities reported by visitors included eating at restaurants, visiting thermal
points of interest, sight-seeing, photography, car touring and observing
wildlife.

N=846 visitor groups,

percentages do not equal 100 because visitors

could report more than one activily each day.
Museum/Visitor Cenler _ 72%

Ranger walk/talk NN 15%

Fish r 15%
Backcountry hike 9%

-

Boat | 3%

Swim il 3%

Ride Horseback :l 3R
Bicycie I 2%

Picnic

Walk for pleasure
Shop

Other I

0% 10% 208 30R% 40% 50% 60% 70% 8047
Proportion of respondents

Aclivity

TTAD
=

.
(o4

708

Figure 6: Proportion of visitor groups participating in
each activity
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E. Expenditures

Figure 7 shows how much money VISitor groups spent while visiting
Yellowstone, Although 4% of visitor groups did not spend any money, 23%
spent from § 50-100.00 and 21% spent over $ 250.00 during their visit. The
average visitor group expenditure was approximately $ 225.00: the average
Der capita amount spent was approximately $ 51.00.

Figures 8 and 9 show how much money was spent by visitor groups
both inside and outside the park. Thirty-seven percent of visitor groups
spent from § 1-50.00 inside the park (see Figure 8). Figure 9 shows that the
M@OsL common category of visitor group expenditures made outside of the
park involved spending no money (28%): although 27% spent from $ 1-50.00.

Figure 10 shows the percentage of total visitor group expenditures bv
category in the Yellowstone area. The greatest proportion of money spent by
visitor groups went toward lodging (39%).

Figures 11 and 12 show the percentage of money spent by visitor
groups inside and outside the park. Inside the park. visitor groups spent
33% of their money for lodging while 31% was for food. Outside of the park.,
VISItor groups spent 43% of their money for lodging and 25% of their money
for travel,

Figures 13-16 depict how much money Vvisitor groups spent on
lodging, travel, food and “other” items in the Yellowstone area. Visitor

groups commonly spent from $ 1-25.00 in all categories.



E. Expenditures (continued)

N=846 visitor groups.
percenlages do nol equal 100 due Lo rounding
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Figure 7: Total amount of expenditures in the Yellowstone area
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E. Expenditures (continued)

N=846 visitor groups;
pecentages do not equal 100 due Lo rounging,

$ 50.00-100 oor 208
Amount
ent $101,00-150,00

$ 151.00-200.00

No money spent

48
$ 201.00-250.00

$251.00 + 8%

o
o
<0

100 200 300 400
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Figure 8: Amount of expenditures inside Yellowstone
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Figure 9: Amount of expenditures outside Yellowstone



E.Expenditures (continued)

N=815 visitor aroups.

Lodging

lravel

Figure 10: Proportion of visitor expenditures by category
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E.Expenditures (continued)

N=693 visilor groups;
percentages do not equal 100 due to rounding.

Food

Figure 11: Proportion of visitor expenditures
inside Yellowstone, by category

N=605 visltor groups.

Travel

Figure 12: Proportion of visitor expenditures
outside Yellowstone, by category



E. Expenditures (continued)

N=661 visitor groups;
percentages do nol equal 100 due Lo roundina.
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Figure 13: Total visitor expenses for lodging
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Figure 14: Total visitor expenses for travel




E. Expendilures (conlinued)

N=73S visitor groups;
percentages do nol equal 100 due to rounding
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Figure 15: Total visitor expenses for food
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Figure 16: Total visitor expenses for “other” items



29
e

P. Visitor locations

Map 3 shows the proportion of visitor groups that stopped at least
once at each site during the [irst three days of their visit. The largest
proportion of visitor groups stopped at Old Faithful (78%). followed by
Canyon (70%).

Map 4 shows the proportion of visitor groups to each site who made
that site their first stop of their visit. Old Faithful (14%) and Madison ( | 2%
had more first stops than other sites,

Figures 17-30 show, for those who stopped at each site on the [irst
day of their visit, the number of visitor groups who visited there first,
second, third, and so forth. Visit sequences among sites varied extensively-
some examples of this variation follow. Most visitor groups going 1o
Gardiner (Figure 17) stopped at the beginning of Day 1. Visitor groups going
to Mammoth (Figure 18) stopped from the early to the middle parts of that
day. Most visitor groups going to Canyon (Figure 21) scheduled their stop in

the middle of Day 1. Stops at Fishing Bridge (Figure 22) were made
throughout that day.




F. Visitor locations (continued)
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F. Visitor locations (continued)
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F. Visitor locations (continued)

N=147 visitor groups who visited Lhis site.
percentages 0o not equai 100 due Lo rounding

-
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Third I 9%
Order visited S i
Fifth n
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Figure 17: Order in which visitors stopped at Gardiner on Day |

N=247 visitor groups who visited Lhis site:
percentages do not equai 100 due o rounding.

Start Day SR
First Stop 34%

o R

Third 13%
Fourth ISR
Crder visiteg

ram- 5%
Sixth - 3R

Sevem.nj IR
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Tenth § ¢« 1%
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Figure 18: Order in which visitors stopped at Mammoth Hot
Springs on Day |



F. Visitor locations (continued)

N=187 visitor groups whe visited Lhis site.
percentages do not equal 100 due to rounaing

Start Day Il 3%

L EETTeeee el

secons R :
Third r 238
Order visited —
Fifth
Sixth 38
Seventh 28
Eighth 1%
Eleventh r IR :
0 10 20 30 40 50 a0

Number of respongents

Figure 19: Order in which visitors stopped at Tower Roosevelt
on Day |

N=112 wvisitor groups who visited this site;
percentages do not equal 100 due to rounding.

Start Day FARS
First Stop 12%
Second i 223
Third 6%
Order wvisited ok h =
Fifth I 2%
Sixth i 1%
Seventh i IR

10 20 30 40 S50 60 70 30
Number of respondents

Figure 20: Order in which visitors stopped at Cooke City on Day 1
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F. Visitor locations (continued)

N=329 visitor groups who visited this site.
percentages do not equal 100 due to rounding

Start Day

First Stop 168%
Second _ 35%
Third 218

Fourth
Fifth
Sixth
Seventh i 1%
Eithhi 1%

Eleven'.ni ¢ IR

Order visited

0 20 40 &0 30 100 120
Number of respongents

Figure 21: Order in which visitors stopped at Canyon on Day |

N=240 visitor groups who visited this site;
percentages do not equal 100 due to rounaing
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First Stop | <
Second 168
Third 158
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Fifth B8R
Sixth - 5%
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Eighth i I8
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0 10 20 30 40 S0 &0 70 BO 90
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Figure 22: Order in which visitors stopped at Fishing Bridge
on Day |



F. Visitor locations (continued)

N=161 visitor aroups who visited this sile
percentages do not equal 100 due Lo rounding
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Figure 23: Order in which visitors stopped at Cody on Day 1

N=127 visitor groups who visited this site
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Figure 24: Order in which visitors stopped at Bridge Bay-Lake
on Day 1




F. Visitor locations (continued)

N=244 visitor uroups who visited this site,
percentages do nol equal 100 due Lo rounaing

-
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Figure 25: Order in which visitors stopped at Grant Village
on Day |

N=208 visitor groups who visited this sile.
percentages do not equal 100 due to rounding
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Figure 26: Order in which visitors stopped at Jackson on Day |



F. Visitor locations (continued)

N=d14 visitor groups who visiled this site.
percentages do not enual 100 due to rounging
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Figure 27: Order in which visitors stopped at Old Faithful on Day |

N=263 visitor groups who visited this site;
percentages do not equal 100 due to rounding.
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F. Visitor locations (continued)

N=347 visitor groups who visiled this site
start 05 | -
First Stop [ o5
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Figure 29: Order in which visitors stopped at West Yellowstone
on Day |

N=237 visitor groups who visited this site;
percentages do not equal 100 due to rounding.
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Figure 30: Order in which visitors stopped at Norris on Day 1



G. Special question |: Accommodations

The survey asked visitors if theyv staved overnight and if o, what 1\ pe
of accommodation they chose. Figure 31 shows that the most commun

accommodation was cabins or hotels (47 %)

N=H5E8 visitor oroups

NN o Hotal

Developed camoground

L.acation +

. ]‘A,:’:
l =

Backcountry campsite

Jther

100 o0 <) Jduod

NUMDEr of respoangsn: s

Figure 31: Visitor accommodations in the Ycllowstone arca
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H. Special question 2: Visitor origins on their arrival day
The survey asked visitors to identify in which state and in what community
they travelled from on the day that they arrived in Yellowstone. Table 3
shows that Wyoming (44%) and Montana (39%) were the two most common
origins on their day of arrival. Table 4 shows that the communities of Cody,

West Yellowstone and Jackson were the most common origins.

Table 3: State of visitor origin on arrival day

N = 780 visitor groups

State Number of respondents %
Wyoming 340 44
Montana 303 39
Idaho 70 9
Utah 38 5

(¥

Others ¢ 8 respondents per state



H. Special question 2 (continued)

Table 4: Place of visitor origin on arrival day

N = 797 visitor groups;
percentages do not equal 100 due to rounding.

Community Number of respondents %
Cody 99 |12
West Yellowstone 88 11
Jackson 81 10
Gardiner 43 5
Red Lodge 27 3
Bozeman 26 3
Billings 24 3
Jackson Hole 19 2
Cooke City 17 2
Livingston 16 2
Salt Lake City 16 2
Colter Bay Village 13 2
Idaho Falls 11 1
Grand Teton National Park 11 1
Island Park 10 |
Dubois 10 1
Missoula 9 1
Ogden 8 1
Morgan junction 7 1
Gillette 7 1
Butte 7 i 1
Pocatello 6 |
Montpelier 6 |

=
[N

< 6 visitor groups 335




[. Special question 3: Visitor destinations for their day of
departure
The survey asked visitors to name the state and the com munity
they planned to travel 1o on the day that they departed Yellowstone. Table
5 shows that Wyoming (43%) and Montana (27%) were the most common
states to which visitors planned to travel, Table 6 shows that the
communities of Jackson and Cody were the two most common destination

places, composing 21% of all destinations.

Table 5: Visitor destination states on their departure day

N = 785 visitor groups

State Number of respondents %
Wyoming 338 43
Montana 211 27
Idaho 89 11
Utah 61 8
Colorado 21 3
South Dakota 18 2
Washington 15 2

Others ¢« 8 respondents per state 4




I. Special question 3 (continued)

Table 6: Visitor destination places on their departure day

N = 797 visitor groups;
percentages do not equal 100 due to rounding.

Community Number of respondents %
Jackson 94 12
Cody 70 9
Grand Teton National Park 33 4
Billings 30 4
Salt Lake City 28 4
Bozeman 26 3
Idaho Falls 20 3
Jackson Hole 20 3
West Yellowstone 19 2
Livingston 17 2
Helena 14 2
Rock Springs 12 2
Butte 10 1
Denver 10 |
Dubois 9 l
Pocatello 9 1
Colter Bay Village 9 |
Gardiner 8 l
Great Falls 8 1
Thermopolis ¥ l
Twin Falls 7 1
Sheridan f |
Casper 4 |
Gillette 7 |
[sland Park 7 I
Ogden 6 |
Glacier National Park 6 |
Rapidaty 6 |
¢ 6 visitor groups 284 36
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J. Special question 4: Visitor timing of travel route decisions

The survey asked visitors when they had made their decision to take

an entrance route into and exit route out of Yellowstone. Figure 32 shows

that 68% of visitor groups had made their decision as Lo entrance prior to
their leaving home. Similarly, Figure 33 shows that half of the visitor groups
(56%) also had already decided about their departure route prior to lcaving

home, while 25% made their decision while they were at Yellowstone.

N=818 visitor aroups.

Before trip

Decision time During trip

Combination of above 128

0 100 200 300 <400 500 800
Number of respondents

Figure 32: Timing of visitor decisions regarding their arrival
routes
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J. Special quostion 4 (continuved)

N=820 visitor groups;
percentages do not equal 100 due Lo rounding

Before Lrip S6%

—’-I

During travel
Decision time

During park visit

Combination of above 9%

100 200 300 400 500
Number of respondents

Figure 33: Timing of visitor decisions regarding their departure

routes




K. Special question 5: Visitor ratings of service importance

and quality

The survey asked visitors to indicate the importance of ten services
and if used,to rate each service's quality. Figure 34 indicates each service s
average rating for both importance and quality. There are four quadrants
shown, each of which locates the services according to their levels of
importance and quality. Services located in quadrant: | - are of greater
importance and lower quality; I - greater importance and higher quality; 111
- lesser importance and lower quality; [V - lesser importance and lower
quality.

A five point scale was provided for visitors to rate the importance of
services: | - extremely important, 2 = very important, 3 = moderately
important, 4 - somewhat important and S = not important. Figures 35-44
show several services were rated from very to extremely important;
information and direction signs (90%), park information (80% ), roadside
pullouts and turnarounds (78%), driving conditions (76%) and restrooms
(71%). Services rated the least important were boating facilities. store
number and variety, ranger-led walks and talks, and handicapped access.

Similarly, a five point scale was provided for visitors to rate the
quality of services: 1 = very good, 2 = good, 3 = average, 4 - poor, 5 = very
poor. Figures 45-54 show the visitor ratings of these services quality,
Services rated from good to very good included park information (83%),
information and direction signs (80% ), roadside pullouts and turnarounds
(77%), ranger-led walks and talks (74%), medical services (72%),

handicapped access (71%) and restrooms (69%).
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H. Special question 5 (continuved)
Services with lower quality ratings included driving conditions,

boating [acilities, and store number and variety.

Yery Important

| L
|
* Information & directian signs
Driving  Roadsige pullouts & turnarounas
congitions v
" ** Informaticn aboul the park
2 * Destrooms
Yery Yery
5‘ - 3 < Medical servicks
Poor I ‘ Ri ; Good
g —jed walks '& talks 2
Quality . Quality
* Store number & variety
* Handicapped access
4
* Boating facilities
111 3 1V

Not Important

Figure 34: Visitor ratings of service importance and quality
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H. Special question 5 (continued)

N=8 12 visitor groups who rated Lhe
information and direction signs

Extremely important 647

‘ ’“ I

Very :moortant 26%

Rating [Moderately important
sSomewhat important

Not important | 1R

0 100 200 300 400 5S00 /O
Number of respongents

Figure 35: Importance ratings of information and direction signs

N=810 visitor groups who rated driving condilions.

Extremely important 38R

Very important 38%

Rating Moderately umnorlant- 198
i

Somewhal important

B iE

Nol Important 18

—

100 200 300 400
Number of respongents

c -
I
3

Figure 36: Importance ratings of driving conditions

4]
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H. Special question 5 (continued)

N=775 visitor groups who rated the number and variely of stores,
percentages do not equal 100 due Lo rounding

Extremely important

Very important

Rating Moderately important
Somewhat important

Not important

0 SO 100 150 200 250 300
Number of respondents

Figure 37: Importance ratings of store number and variety

N=690 visitor aroups who rated medical services;
percentages do not equal 100 due o rounding

Very important 23R
Rating Moderately important 247
Somewhal important 168

Not important 13%

I

- - )

-

0 20 40 60 80 100 120 140 160 180
Number of respondents

Figure 38: Importance ratings of medical services
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H. Special question 5 (continuved)

N=790 visitor groups who rated restrooms

Extremely important

Very important 34%

Rating Moderately important

Somewhat important SR

Not important . b4

0 S0 100 150 200 250 300
Number of respondents

Figure 39: Importance ratings of restrooms

N=614 visitor groups who rated handicapped zccess;
percentages do nol eaual 100 due Lo rounding.

!
T

Very important

Rating Moderately important

Somewhat important

Not important

0 100 200 300 400
Number of respondents

Figure 40: Importance ratings of handicapped access
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H. Special question 5 (continued)

N=783 visitor groups who rated information about the park,
percentages do nol equal 100 due Lo rounding

Extremely important 417
Very important 398
!
Rating Moderately irnacrlanl- 167
Somewhat Important 44

9

Not important )

100 200 300 400
Number of respondents

4

o

Figure 41: Importance ratings of park information

N=734 visitor groups who rated roadside pullouts and Lurnarounds,

Extremely important i 39%
Very important 387
Rating Moderately nmoortant- 18%
Somewhat important . 4%
Nol lmuortant] 1%
\;) l(BO 2(30 360 400

Number of respondents

Figure 42: Importance ratings of pullouts and turnarounds
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H. Special question 5 (continued)

N=625 visitor groups who rated ranger-led walks and Lalks,
percentages do not equal 100 due to rounding

Extremely important
Very important

Rating Moderately important

Somewhal important

Not important

0 20 40 60 80 100 120 140 160 180
Number of respondents

Figure 43: Importance ratings of ranger-led walks and talks

N=396 visitor groups who rated boating facilities,
percentages do not equal 100 due to rounding

Extremely mncrwnti 38

-
]

Very important ' 5%

Rating Moderately important

Somewhat important

Not important

0 100 200 300 400 500
Number of respondents

Figure 44: Importance ratings of boating facilities
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H. Special question 5 (continued)

N=801 visilor groups who rated the information and direction si1gns.
percentages do not equal 100 due to rounding.

Very good 49%
Good
Raling  Average

Poor

Very poor

0 100 200 300 400
Number of respondents

Figure 45: Quality ratings of information and direction signs

N=785 visitor groups who rated driving conditions

Very good 12%

Good

Rating  Average
Poor

Very poor

0 S0 100 150 200 25
Number of respondents

300

Figure 46: Quality ratings of driving conditions

o
(]
on
9
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H. Special question 5 (continued)

N=727 visitor groups who rated store number and variely,
percentages do not equal 100 due Lo rounding.

+

Rating  Average 278

Poor

Very poor

0 100 200 300 400
Number of respondents

Figure 47: Quality ratings of store number and variety

N=285 visitor groups who rated medical services

Very good 27R
Good 45%
Rating  Average 248%
Poor 3R

Verypoor §§ 1%

0 20 40 50 B0 100 120 140
Number of respondents

Figure 48: Quality ratings of medical services



H. Special quesiion 5 (continued)

N=757 visitor groups who rated restrooms,
percentages do not equal 100 due to rounding.

Very good 29%

Good 40R%

Poor _ %

very poor

ne
i

< T

100 200 300 400
Number of respondents

Pigure 49: Quality ratings of restrooms

N=299 visitor groups who rated handicapped access;
percentages do not equal 100 due to rounding

Very good
Good 425
Rating  Average

Poor

Very poor

e

0 20 40 60 80 100 20 140

Number of respondents

Figure 50: Quality ratings of handicapped access
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H. Special question 5 (continued)

N=761 visitor groups who rated information about the park

Very good <47
Good

Rating  Average

Poor

Very poor

0 100 200 300 400
Number of respondents

Figure S1: Quality ratings of park information

N=772 visitor groups who rated roadside pullouts and turnarounds.

Very good 357
Good 427
Rating  Average 17%
Poor 4%
Very poor 2%
. v
0 100 200 300 400

Number of respondents

Figure 52: Quality ratings of roadside pullouts and turnarounds
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H. Special question 5 (continued)

N=304 visitor groups who rated ranger-led walks and Lalks,

-

-

Good

Rating  Average

Poor

Very poor

0 20 40 60 80 100
Number of respondents

ra
()

Figure 53: Quality ratings of ranger-led walks and talks

N=130 visitor groups who rated boating facilities;
percentages do not equal 100 due to rounging

Very good 187

Good 40%

Rating  Average

(]
o
=9

Poor IR

Very poor 2%

0 10 20 30 40 50 60 70 80
Number of respondents

Figure 54: Quality ratings of boating facilities
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. Summary of visitor comments - Introduction

Volume 2 of this report contains unedited comments made by visitors
A summarv ol these comments appears below. and is also included within
Volume 2. Some of the comments offer specific suggestions regarding what
visitors like or dislike. while others contain general impressions, A wide
varietv of topics are discussed. including natural features - especially

wildlde. facilities. interpretation and information services, personnel and
maintenance,
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[. Summary of visitor comments (continued)

Visitors' answers to guestion 10: "Is there anything else you

would like to tell us about your visit to Yellowstone National
Park?'"+

*N = 1613 responses. Most visitors made more than one comment.

Comment Number l
GENERAL IMPRESSIONS OF PARK (622] l
Enjoyed visit 136
Beautiful or exceptionally scenic 96 I
Would like or plan to visit again 59
Well maintained 26
Needed or wished we had more time 23 .
Clean 20
Keep park as natural or primitive as possible 18
Too crowded 12
Weather poor 11 .
Well managed or well organized 10
Will recommend to others 10 ,
Commercialism in or around park disappointing 9 .
Avoid additional commercialization 9 -
Park is important national or international resource g
Did not enjoy visit - return doubtful 8
Visit interesting or informative 8 '
Support services or accommodations high quality 7
Lack of accommodations or campsites forced early

departure 6 .
Limit number of people or vehicles entering park &
Access and facilities for handicapped or elderly

inadequate 5
Prices too high 5 .
Other 69
INTERPRETIVE FACILITIES AND PROGRAMS [101] .
Visitor center ( 6) .
Ranger-led Tours ( 7)
Message content and delivery (84) .
Newspaper not useful - need better map and brochure

for distribution at park entrance 25 .
Information or programs useful or informative 10
Information on maps inaccurate or lacking 9
Need more -nformation at park entrances

(especially to help plan visit) g l
Other 31
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. Summary of visitor comments (continued)
Miscellaneous ( 4)
OTHER FACILITIES [502]
Roads (315)
Roads in poor condition or in need of repair 124
Directional road signing inadequate (especially

around 0ld Faithful) 28
Need to prevent people from stepping vehicles in

middle of road 25
Need more pullouts or wider shoulder so pecple can

pull cver without blocking traffic 17
Signs for pullouts and turns too close to turnosff

to be used safely 1
Need seperate bike lane 12

Widen roads

Require slow moving vehicles to vield or use pullouts 7
Roads caused damage to vehicle

=
Slow moving or oversized vehicles hazardous or

troublescome 5
Other 65
Trails (14)
Signing (12)
Trail head signing inadequate 6
Other 6
Camping and Camporounds (1186)
Need more campgrounds or campsites 22
Need showers (especially tent campgrounds) 8
Campgrcunds are poorly designed (lack privacy,

not rustic, ete.) 7
Need better information on campsite

availability at entrance stations 7
Keep RV's and tents separate (RV's too noisy) 6
Campsites difficult to find 5
Do not close Fishing Bridge 5
Clean or well maintained 5
Other 51
Restrooms (18)
Dirty and pPoorly maintained 8
Other 10
Miscellaneous (27)
Need more shower facilities 9
Showers too expensive 5
Other 1T
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. Summary of visitor comments (continued)
CONCESSIONS (87
Lodging (hotels, cabins) [33)
Amount of lodging inadequate 6
Other 27
Food Service and Restaurants (31)
Food and service high guality 10
Food of poor guality F |
Expensive or portions inadequate 7
Other 7
Stores (23)
PERSONNEL [66]
Park employees (NPS and concessionaire)

friendly or helpful 34
NPS employees friendly or helpful 21
Other 11
NATURAL FEATURES [1e8]
Wildlife (171)
Enjoyed viewing 53
Would like to have seen more (especially bears) 47
More should be done to discourage or prevent visitors

from harassing wildlife 12
Disagree with certain aspects of park wildlife policy g
Fishing poor or deteriorating 6
Need more information on where and when

wildlife likely to be seen 5
Other 39
Other features (27)
Enjoyed geysers or other thermal features 6
Enjoyed wildflowers 6
Enjoyed 0ld Faithful 6
Other 9
ACTIVITIES [12)
MISCELLANEQUS [25]
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MENU FOR FURTHER ANALYSIS

This report contains only some of the information that can be provided

by the results of this study. By combining characteristics such as site visited.

group size, day visited and so forth, many further analyses can be made.
Park personnel may wish to see other tables, graphs, and maps in order to
learn more about the visitors. This menu is provided so that the ordering of
further data can be done easily. Two kinds of analyses are available:

1) Two-way comparisons compare two characteristics at a time, For

example, if knowledge 1s desired about which activities a particular
age group engaged in, a comparison of aclivity by age group could be
requested; if knowledge about which expenditure varied the most
between group types was required, a comparison of expenditures by
group type could be requested,

2) Three-way comparisons compare a two-way comparison to a

third characteristic. For example, if knowledge was desired
about the different activities of visitors to each site each day, a

comparison of (activity by site visited) by entrv day could be
requested: if knowledge about which age groups were

participating in an activity at a particular site was required, a
comparison of (age group by activity) by site visited could be

requested.

[n the first section of the sample order form found on the next page is
a complete list of the characteristics for which information was collected
from the visitors to your park. Below this list is a series of two blanks that
are provided [or specifying the variables that are to be requested in two-
way comparisons. Simply select the two variables of interest from the list
and write their names in the spaces provided. Blank order forms are

provided for tearing out and completing, as shown in the sample,

535
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Menu for further analysis (continued)

Should a three-way comparison be required, the next section of the
order form provides blanks for specilying each of the three characteristics of
interest, Simply write down the names of those specific variables required
for each comparison requested. For example, if a comparison of actjvity by

8roup Lype by age group is required, each of these variables should be listed

in the space provided on the order form.
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SAMPLE




Uisitor Services Project
Analysis Order Form--Report 15 (Yellowstone)

Date of request: J/ /
Person requesting snalysis:
Phone number (commercial):

The following list specifies all of the variables auallable for
comparison from the visitor mapping survey conducted In
your park. Consult this list for neaming the characteristics of
interest when requesting additional two-way and three-way
comparison analyses.

1. Group size 12, Lodging expenses
2. Group type 15. Trovel expenses

3. Age 14. Food enpenses

4. State residence 15, Other enpenses

S. Number of visits 16, Accomodation

6. Entry time 17. Day start place

7. Entry day 18. Day destination

8. Length of stay 19, Arrivel decision

9. Activity 20. Departure decision
10. Site visited 21. Service importance
11. Total exnpenses 22, Service quality

1. Rdditonal two-way comparisons (please write in the
appropriate variable names from the aboue list)

Uariable Uariable

2. Rdditional three-way comparisons (plesse describe,
listing the three variables of Interest from the previous list)

by by
by by
by by

5. Special Instructions

Mall to:
Cooperative Park Studles Unit
College of Forestry, Wildiife, and Range Sclences
University of |daho
Moscow, Idaho 83843
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Visitor Services Pro ject
Analysis Order Form--Report 15 (Yellowstone)

Date of request: / J/
Person requesting analusis:
Phone number (commerciall;

The following list specifies all of the variables svailable for
comparison from the visitor mapping survey conducted In
your park. Consult this list for naming the characteristics of
interest when requesting additional two-way and three-way
comparison analyses.

1. 6roup size 12. Lodging expenses
2. Group type 13. Trovel expenses

3. Rge 14, Food enpenses

4. State residence 15, Other expenses

5. Number of visits 16. Accomodation

6. Entry time 17. Day start place

7. Entry day 18. Day destination

8. Length of stay 19. Arrival decision

9. Activity 20. Departure decision
10. Site visited 21. Service importance
11, Total expenses 22. Service quality

1. Additonel two-way comparisons (please write in the
appropriate variable names from the aboue list)

Lariable Uariable

2. Rdditionai three-way comparisons (please describe,
listing the three variables of Interest from the previous list)

by by
by by
Dy by

3. Special Instructions

Mall to:
Cooperative Park Studies Unit
College of Forestry, Wildlife, and Range Sclences
University of Idaho
Moscow, Idaho 83843
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Uisitor Services Project
Anelysis Order Form--Report 15 (Yellowstone)

Date of request; / /
Person requesting analysis;
Phone number (commerciall:

The following list specifies all of the variables suailable for
comparison from the visitor mapping survey conducted In
your park. Consult this list for neming the characteristics of
Interest when requesting additional two-way and three-way
comparison analyses.

1. Group size 12. Lodging expenses
2, Group type 5. Travel expenses

3. Rge 14, food enpenses

4. State residence IS, Other expenses

5. Numbar of uisits 16. Rccomodation

6. Entry time 17. Day start place

7. Entry day 18. Day destination

8. Length of stay 19, Arrivel decision

9. Activity 20. Departure decision
10. Site visited 21. Service importance
11. Total expenses 22, Service quality

|. Additonal two-way comparisons (please write in the
appropriate variable names from the aboue list)

Lariable Uariable

2. Additional three-way comparisons (please describe,
listing the three variables of Interest from the previous list)

by by
by by
m: hg

5. Special Instructions

Mall to:
Cooperative Park Studles Unil
College of Forestry, Wildlife, and Range Sclences
University of Idaho
Moscow, |daho 83843
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Ulisitor Services Project
Analysis Order Form--Aeport 15 (Yellowstone)

Date of request: / /
Person requesting analysis:
Phone number (commerciall;

The following list specifies all of the variables available for
comparison from the visitor mepping survey conducted In
your park. Consult this list for neming the characteristics of
interest when requesting additional two-way and three-way
comperison analyses.

1. Group size 12, Lodging enpenses
2. Group type 15. Trovel expenses

3. Rge 14, Food expenses

4. State residence 15. Other enpenses

S. Number of visits 16. Accomodation

6. Entry time 17, Day start place

7. Entry day 18, Day destination

8. Length of stay 19. Arrivel decision

9. Activity 20. Departure decision
10. Site visited 21, Service importance
11, Total enpenses 22, Service guality

1. Additonel two-way comparisons (please write in the
appropriate variable names from the abouve list)

Uariable Uariable

2. Rdditional three-way comparisons (please describe,
listing the three veriables of interest from the previous list)

by by
by, by
hg hg

3. Special Instructions

Mall to:
Cooperative Park Studies Unit
College of Forestry, Wildlife, and Range Sclences
University of Idaho
Moscow, Ideho 83843
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Uisitor Services Project
Anelysis Order Form--Report 15 (Yellowstone)

Date of request: / /
Person requesting analysis:
Phone number (commercial);

The following list specifies all of the varisbles available for
comparison from the visitor mapping survey conducted In
your park. Consult this list for naming the characteristics of
Interest when requesting additional two-waey and three-way
comparison analyses.

1. Group size 12. Lodging expenses
2. Group type 13. Travel expenses

3. Age 14, Food expenses

4. State residence 15. Other enpenses

S. Number of visits 16. Accomodation

6. Entry time 17. Day start place

7. Entry day 18, Day destination

8. Length of stay 19. Arrivel decision

9. Activity 20. Departure decislon
10, Site visited 21, Service importance
11, Total expenses 22. Seruice quality

1. Rdditonal lwo-wng comparisons (please write in the
appropriate variable names from the above list)

Uariable Uariable

2. Rdditional three-way comparisons (please descride,
listing the three variables of interest from the previous list)

by by _
by by
by by

3. Special Instructions

Moall to:
Cooperative Park Studies Unit
College of Forestry, Wildlife, and Range Sclences
University of Idaho
Moscow, (daho 83843
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Uisitor Services Project
Anelysis Order Form--Report 15 (Yellowstone)

Date of request: / o
Person requesting analysis:
Phone number (commercial);

The following list specifies all of the variables avallabdle for
comparison from the visitor mapping survey conducted In
your park. Consult this list for naming the characteristics of
Interest when requesting additionsl two-way and three-way
comparison analyses.

1. 6roup size 12. Lodging exnpenses
2. Group type 15. Trovel enpenses

3. Rge 14, Food enpenses

4. Stote residence 15. Other expenses

S. Number of visits 16. Accomodation

6. Entry time 17. Doy start place

7. Entry day 18. Day destination

8. Length of stay 19. Arrivel decision

9. Rctivity 20. Departure decision
10. Site visited 21. Service importance
1. Total expenses 22. Seruice quality

|. Additonal two-way comparisons (please write in the
appropriate variable names from the above list)

Uariable Uariable

2. Rdditional three-way comparisons (please describe,
listing the three variables of Interest from the previous list)

by by
hg hl'l
by by

3. Speciel Instructions

Mall to:
Cooperative Park Studies Unit
College of Forestry, Wiidlife, end Range Sciences
University of Idaho
Moscow, |daho 83843



Uisitor Services Project
Analysis Order Form--Report 15 (Yellowstone)

Date of request: / /
Person requesting analysis:
Phone number (commerciall:

The following list specifies all of the variables svailable for
comparison from the visitor mepping survey conducted In
your park. Consult this list for naming the characteristics of
Interest when requesting additional two-waey and three-way
comparison analyses,

|. Group size 12. Lodging expenses
2, Group type 135, Trovel expenses

3. Age 14, Food enpenses

4. State residence IS, Other expenses

S. Number of uvisits 16. Accomodation

6. Entry time 17. Day start place

7. Entry day 18, Day destination

8. Length of stey 19, Arrivel decision

9. Activity 20. Departure decision
10. Site visited 21. Service importance
11. Total expenses 22. Seruvice quality

|. Additonal two-way comparisons (please write in the
appropriate variable names from the above list)

Variable Uariable

2. Rdditional three-wey comparisons (please describe,
listing the three veriables of interest from the previous list)

.. by
s -
by by

3. Speclal Instructions

Mall to:
Cooperative Poark Studies Unit
College of Forestry, Wildiife, and Range Sclences
University of Idaho
Moscow, |deho 83843




AR AR RN AR R EERERERRERRERDE

Uisitor Services Project
Analysis Order Form--Report 15 (Yellowstone)

Date of request: / /
Person requesting analysis:
Phone number (commercial):

The following list specifies all of the variables available for
comparison from the visitor mapping survey conducted In
your park. Consult this list for naming the characteristics of
Interest when requesting additional two-wey and three-way
comparison analyses.

1. Group size 12. Lodging expenses
2. Group type 135, Trovel enpenses

3. Age 14. Food enpenses

4. State residence 15, Other expenses

S. Number of visits 16. Accomodation

6. Entry time 17. Day start place

7. Entry doy 18, Day destination

8. Length of stay 19. Arrivel decision

9. Activity 20. Departure decision
10. Site visited 21. Service importance
11. Total enpenses 22. Service quality

1. Additonal two-way comparisons (please write in the
appropriate variable names from the aboue list)

Uariable Uariable

2. Rdditional three-way comparisons (please descride,
listing the three variables of interest from the previous list)

by by
hg hg
by by

3. Special Instructions

Mall to:
Cooperative Park Studies Unit
College of Forestry, Wildlife, and Range Sciences
University of Idaho
Moscow, |deho 83843



= F R R EERERRRERRRRRRRER

Uisitor Services Project
fAnelysis Order Form--Aeport 15 (Yellowstone)

Date of request; = /
Person requesting analysis:
Phone number (commerciall;

The following list specifies all of the variables asvailable for
comparison from the visitor mapping survey conducted In
your park. Consult this list for naming the characteristics of
interest when requesting additional two-wey and three-way
comparison analyses.

I. Group size 12. Lodging expenses
2, Group type 15, Trovel expenses

3. Age 14, Food expenses

4. State residence 15. Other expenses

S. Number of visits 16. Accomodation

6. Entry time 17. Doy start place

7. Entry day 18. Day destination

8. Length of stay 19. Arrivel decision

9. Activity 20. Departure decision
10. Site visited 21, Service importance
11. Total expenses 22. Service quality

1. Additonal two-way comparisons (please write in the
appropriate variable names from the above list)

Uariable Uariable

2. Additional three-way comparisons (please describe,
listing the three veriables of interest from the previous list)

by by _
by by
by by

3. Special Instructions

Mall to:
Cooperative Park Studies Unit
College of Forestry, Wildlife, and Range Sclences
University of Idaho
Moscow, |daho 83843



Visitor Services Project
Analysis Order Form--Report 15 (Yellowstone)

Date of request: J /
Person requesting analysis:
Phone number (commercial);

The following list specifies all of the variables svallable for
comparison from the visitor mapping survey conducted In
your park. Consult this list for naming the characteristics of
Interest when requesting additional two-waey and three-way
comparison analyses.

1. Group size 12. Lodging expenses
2. Group type 13. Trovel expenses

3. Rge 14, Food enpenses

4. Steate residence 15, Other expenses

S. Number of visits 16. Recomodation

6. Entry time 17. Day start place

7. Entry day 18, Day destination

8. Length of stay 19. Arrivel decision

9. Rctivity 20. Departure decision
10. Site visited 21. Service importance
11, Totel expenses 22. Service quality

1. Rdditonel two-waey comparisons (please write in the
appropriate variable names from the aboue list]

Uariable Uariable

2. Rdditional three-way comparisons (please describe,
listing the three variables of interest from the previous list)

by by
by =
by by

3. Special Instructions

Mall to:
Cooperative Park Studies Unit
College of Forestry, Wildlife, and Range Sclences
Unilversity of Ideho
Moscow, |deho 83843




APPENDICES

Appendix A: Questionnaire
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DAY 2 OF YOUR VISIT
6 DAY 2 OF YOUR VISIT j
4 On (ha 118t balow , please check { ) the sctivities thel you or your
1. For Q_aw_“w‘i_h.u«_mz. please check ( ¥ ) the box on the meg below group did In Yellowstone Natlonal Pack on dey 2 of your visit
closast ploce wher @ you begoen the dyy ( Plsase check all thet apply)
2. Nexl, Indicale the order [n which you stopped ol ploces In Yellowsiu e ATTEND WALK OR TALK YI5IT HUSEUMS OR
dur Ing this day by writing Ist, 2nd, 3rd, and so forth In the box ! GIVEN BY RANGER YISITOR CENTER
bes ide each place you visited [he last number should be the slop where
you ended the doy . BICYCLE — SHOP
3. Draw on or row belween sach of the siles you slopped al, showing He FISH RIDE HORSEBACK
roule you traveled
BOAT WALK FOR PLEASURE
For example E
Swir PICNIC

HIKE IN BACKCOUNTRY QTHER ( P lsase descr Ibe

)

5. Dur Ing day 2 of your visit, how much money did you end your group spend
Inside and outsida Yel lowstone Netional Perk ? ( Please give your best estimates )

INSIDE YELLOWSTONE NP, OUTSIDE YELLOWSTONE NP
$ LODOING (hotel, comping, etc)  §

$ TRAVEL (gos, bus fare, sic) $

$ FOOD H

$ OTHER (f1im, gifts, efc )  S—

6 D1d you spend the night In the Yellowslona orea?
— N0 3> PLEASE 00 ON TO PAGE 10

YES

@ If 80, where? { P leass check one location, Inside or outside the park)
INSIDE YELLOWSTONE NP OQUTSIDE YELLOWSTONE NP

CABIN OR HOTEL
DEVELOPED CAMPGROUND

— BACKCOUNTRY CAMPSITE

OTHER ( Ploase descr ibe: )
PLEASE 60 ON TO DAY 3, NEXT PASE

D “"1.1“. #0

- "

Yeilowstone Natlonal Park N
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10
YOU AND YOUR OPINIONS

We hope you enjoyed your visit to Yellowstone National Park.
Balow are several questions that will help us learn about the people
who participated In the study and their thoughts about the park.

1. How much time did you spend In Yellowstone National Park this
visit?

NUMBER OF DAYS __ NUMBER OF HOURS

2. How many people were in your group?
NUMBER OF PEOPLE

3. What kind of group were you with?
ALONE
FAMILY
FRIENDS
FAMILY AND FRIENDS
GUIDED TOUR GROUP

OTHER GROUP ( pleass descr ibe:

4. For yourself and each member of your group, plesse indicate:

1) each person's age on their last birthdey

2) the 21ip code of their permanent residence ( If you are from a
country other then the United States, pleass give the name of
thet country), and

3) the number of times they have visited Yellowstone National Park,
Including this yisit.

ASBE ZIP CODE * TIMES VISITED
(country)

YOURSELF

MEMBER #2
MEMBER #*3
MEMBER #4
MEMBER *5
additional members:

: FFE.I[IIF!III!I!IIIIIIIIIIIL
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10 Is there anything else you would like to tell us about your visit to
vellowstone National Park?

Did you
. Indicate the grder 1n which you visfted different ploces

sach day?
_draw acrcaws to indicate the routes you traveled betwseen

places?
..check your activities, Indicate how much you spent, and

where you spent the night?
_camplete the information about you, your group, and your

‘ opinions about the park?

Thank you for your help! Plesse seal the questionnaire with the
sticker provided and drop it inany US mailbox - -no postage IS

needed
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RETURN IF NOT DELIVERED
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Postage and Fees Paid
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College of Forestry, Wildlife, and Range
Sciences

University of Idaho

Moscow, |daho 83843



